Teacher’s Name:  Loren Lintner



Building: High School


Grade:
9-12


Subject/Course:  Marketing General

	
	
	
	
	
	


	
	Content
	Skills
	Essential Questions
	Assessment

	August
	What is marketing?

Marketing Concept


	Understand economic benefits of marketing

Understand concept and how it works to reach customers
	How does your view point of marketing compare to the concepts of marketing?
	The student will be able to distinguish what marketing is and how the concept affects customers and business.

	September
	Free enterprise system

Domestic Marketplace

Global Marketplace


	Understand the basic principles, the role of government, and the role of consumers

Understand the difference between consumer and industrial markets

Understand how international trade has an impact of both the government and business involved.
	How are you affected by the free enterprise system?

How does the domestic marketplace affect the global and vice versa?
	The student will be able to list and identify the basic principles of free enterprise system

The student will give examples of consumer and industrial marketable goods.

The student will list different impacts the government and business have on international trade.

	October
	Communication skills affecting Marketing

Management skill required in Marketing

Determining needs and product demonstration


	Understand the importance of communication within the marketing concept

Understand the different types of management structure and managements duties

Understand how needs are used in marketing and how marketing actually uses product demonstration
	Why is communication skills so important in marketing?

How is marketing affected by management decisions?
	The student will have to demonstrate the proper style of communication to be used in various situations

The student will be able to list the different types of structure and explain how each is used in different situations

The student will explain how needs are related to products and the ability to use this for marketing

	November
	Advertising Media

Preparing Print Media

Visual Merchandising and display


	Understand the different type of media used and its purpose.

Understand the different types of businesses used to prepare print and the use of a print layout

Understand the elements of visual merchandising, display design, & display maintenance.
	How is advertising used as an important tool in marketing?

How much of marketing is visual?
	The student will be able to explain the different types of medial available and when it should be used.

The student will be able to create an ad layout.

The student will be able to create a visual display for a certain product.

	December
	Marketing Research

Careers in Marketing


	Understand why research is important, types of research used, trends in marketing research, and who uses the information obtained from the research.

Understand and explore the different opportunities in the marketing world
	How is marketing plans determined in relation to research?

Is marketing an option for you as a career?
	The student will be able to produce some form of research format that could be used by managers.

The student will be able to give various examples of employment opportunities.
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