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	Content
	Skills
	Essential Questions
	Assessment

	January
	Needs and Wants

The Consumer is in Charge

Advertising and the economy
	The Student will be able to distinguish between needs and wants.

The Student will be able to determine consumer needs and wants.

The Student will be able to explain how advertising affects the economy and vice versa.
	How is a customers needs and wants used to determine various advertising plans?

In what ways have advertising influenced our economy?

In what ways has our economy influenced advertising?
	Have the student list and distinguish needs and wants.

The student will show examples of influences.

The student will explain and give examples of affects.

	February
	Evolution of Advertising

Advertising Industry

Advertising Agencies

Regulations and Ethics
	The Student will be able to explain how advertising is what it is today.

The Student will be able to distinguish the proponents of advertising as a business.

The Student will be able to list and explain regulations and ethics.
	What major incidents have had a direct impact on today’s advertising?

What determines the advertising industry and its agencies?

Why are regulations and ethics needed in advertising?
	The student will give examples of different industries and agencies involved with advertising.

The student will explain the need for regulations and ethics.

	March
	Understanding the Consumer

Target The Consumer

Test the Message
	The Student will be able to distinguish consumer reasons for purchases.

The Student will be able to identify a consumer.

The Student will be able to explain various ways of testing ad messages.
	What are different signs of why a consumer purchases good?

How are different target groups advertised to?

Why would one want to test a message?
	The student will demonstrate ways to target various markets.

The student will explain the conditions of various target groups.



	April
	Develop an Advertising Plan

Set Objectives and Budget

Complete the Plan

Select a Strategy


	The Student will be able to explain the steps taken to accomplish an ad plan within specific objectives and budgets.

The Student will be able to list various types of strategies use to complete ad plans.
	Why and how is an advertising plan used?

How are the different strategies used to accomplish advertising plans?
	The student will draw up a plan to advertise a certain product.

The student will use strategies for a plan.

	May
	Write a Message

Put the Advertisement in Media

Develop the Media Plan

Direct Marketing and Press Releases.


	The Student will be able to list different ways of writing a message.

The Student will be able to list and explain how different media is used in the advertising plan.
	What has influences on writing messages?

What are the different media and how will it be used in advertising?

What distinguishes an advertisement from a press release?
	The student will list various influences on messages.

The student will show how one type of media may be used.


